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Vsebina:

Content (Syllabus outline):

1. Etika in komunikacija

Kratek uvod v etiko in njena vprasanja
Teorija ravnanja

Deontoloski vidiki

Smisel ravnanja

Etika v tehnoloski dobi

Splosna etike in aplikativne oz. posebne etike

2. Kaj je etika komunikacije

Cemu etika komunikacije?

Pojem komuniciranja in njegovi eti¢ni vidiki
Standardni komunikacijski model
Komunikacija kot ustvarjanje skupnega
prostora

Razli¢ni pristopi v komunikacijski etiki
Deontologija

Vprasanje odgovornosti

Etika komunikacije in etika v komunikaciji:
odnos do polja komunikacije ter pravila in
merila za ravnanje znotraj njega

3. Modeli etike komunikacije
Dobra komunikacija in merila zanjo
Model ¢lovekove narave

Model dialoga

Model publike

Utilitaristicni model

Model komunikacijske skupnosti

4. Pomembni pojmi in distinkcije
Skupnost in zaupanje

Objektivnost, nevtralnost in postenost
Resnica in verodostojnost

Resnica in laz

Novica kot spektakel

LaZzne novice

Tehnicne podobe

Virtualna realnost in virtualne skupnosti
Nacelo objektivnosti in nacelo
komunikacijskega povezovanja
Komunikacijska skupnost

Izbira in eti¢nost komunikacijskega ravnanja

1. Ethics and communication

A brief introduction to ethics and its issues
Action theory

Deontological aspects

The meaning of action

Ethics in the technological age

General ethics and applied or special ethics

2. What is the ethics of communication

Why the ethics of communication?

The concept of communication and its ethical
aspects

Standard communication model
Communication as creating a common space
Different approaches in communication ethics
Deontology

The question of responsibility

Ethics of communication and ethics in
communication: attitude towards the field of
communication and rules and criteria for acting
within it

3. Models of communication ethics
Good communication and criteria for it
A model of human nature

Dialogue model

Audience model

Utilitarian model

Communication community model

4. Important concepts and distinctions
Community and trust

Objectivity, neutrality and fairness

Truth and truthfulness

Truth and lie

News as a spectacle

Fake news

Technical images

Virtual reality and virtual communities

The principle of objectivity and the principle of
communicative connecting
Communication community

Choice and ethics of communication action




5. Eticni pomen komunikacije in ustvarjanja
komunikacijske skupnosti

Zascita posameznika in vklju¢enost vseh
Pomen sodelovanja

Vidik smisla

Pomen »dobrega« na komunikacijski ravni in
okvir izbir znotraj nje

6. Etika komunikacije v sodobnem svetu
Etika govora in etika pisave

Pomen (tehnic¢nih) podob

Etika komunikacijskih poklicev

Etika in novinarstvo

Etika razli¢nih medijev

Etika in televizija

Etika in splet

Etika knjige

5. Ethical importance of communication and
creating a communication community
Protecting the individual and including
everyone

The importance of cooperation

The aspect of meaning

The meaning of "good" at the communication
level and the framework of choices within it

6. Ethics of communication in the modern
world

Ethics of speech and ethics of writing

The meaning of (technical) images

Ethics of communication professions
Ethics and journalism

Ethics of different media

Ethics and television

Ethics and the web

Ethics of the book

Temeljni literatura in viri / Readings:

Fabris, Adriano. 2016. Etika komunikacije. Ljubljana: Druzina. 146 str.

Fabris, Adriano. 2018. Ethics of Information and Communication Technologies. Cham: Springer. 84

str.

Plaisance, Patrick Lee. (ur.). 2018. Communication and Media Ethic. Boston & Berlin: de Gruyter.

557 str.

Remund, David L. 2015. The Art of Responsible Communication: Leading with Values Every Day.

New York: Business Expert Press. 97 str.

Reyman, Jessica in Sparby, Erika M. (ur.). 2020. Digital Ethics: Rhetoric and Responsibility in
Online Aggression. New York & London: Routledge. 254 str.




Cilji in kompetence:

Objectives and competences:

Cilji:

Glavni namen predmeta je osvetlitev osrednjih
pojmov, pojmovnih distinkcij, vprasanj,
pristopov, modelov ter odgovorov oz. stalis¢ s
podrocja etike komunikacije. Za to je
potrebno, da Student osvoji dolo¢ene izraze
oz. ustrezen pojmovnik ter pojmovne
distinkcije, da dojame bistvene znacilnosti oz.
naravo relevantnih pojavov, njihove pogoje,
vzroke in dejavnike ter njihovo funkcijo. Poleg
tega Zelimo, da se Student zave pomena in
zapletenosti vprasanj in odgovorov na
podrocju etike komunikacije ter njenega
pomena: za celotno podrocje humanistike in
druzboslovja, za »usodo« druzbe od lokalne
vse do globalne ravni ter Clovestva sploh ter za
razumevanje slovenske situacije v preteklosti,
sedanjosti, pa tudi prihodnosti.

Namen predmeta je seznanitev Studenta s
temeljnimi znacilnostmi, pogoji, dejavniki in
pomenom (eti¢ne) komunikacije in moznostmi
reSevanja problemov, povezanih z njo.
Predmet seznanja Studenta s poznavanjem
izvorov eti¢nih problemov na podrocju
komunikacije ter njihovih raznovrstnih
razseznosti. Opremlja ga s kompetencami za
prepoznavanje teh problemov, obcutljivostjo
za njih ter poglavitnimi nacini za njihovo
prepreCevanje in razreSevanje.

Studenti se bodo seznanili z glavnimi viri in
mediji etiko komunikacije.

Kompetence:

e sposobnost kompleksne analize kulturnih in
druzbenih procesov;

e sposobnost oblikovanja kompleksnih in
izvirnih idej, konceptov in resitev dolocenih
problemov;

® sposobnost doseganja strokovne odli¢nosti
na podlagi visoke ravni avtonomnosti,
(samo)kriti¢nosti, (samo)refleksivnosti in
(samo)evalviranja;

Objectives:

The main aim of the subject is an illumination of
the central concepts, conceptual distinctions,
questions, approaches and answers or views
from the area of ethics of communication. In
order to achieve this goal, the student should
master certain terms or set of concepts and
conceptual distinctions, to grasp the essential
characteristics of the relevant phenomena and
their nature, their conditions, causes, factors
and their function. Besides that, our goal is the
development of the awareness by a student
about the importance and complexity of
guestions and answers in the area of ethics of
communication and their meaning for the
whole area of humanities and social science, for
the »destiny« of society (from the local to the
global level and of the humanity in general) and
for the understanding of Slovene situation in
past and present times and also in the future.

The aim of the subject is to introduce the
student into the basic characteristics,
conditions, factors and meaning of (ethical)
communication and possibilities of solving of
the problems related to it. The subject
acquaints the student with the knowledge of
the origins of the ethical problems in the area of
communication and their various dimensions.
The subject equips the student with the
competences for the recognizing of these
problems, sensitivity for these conflicts and
main ways of their solving.

Students will be acquainted with the main
sources and media for ethics of communication.

Competences:

e The ability of complex analysis of cultural and
social processes;

e The ability to design complex and original
ideas, concepts and solutions of certain
problems;




e strateSka usmerjenost, tj. sposobnost
anticipacije dogodkov, sposobnost ponujanja
reSitev za izboljSanje stanja;

profesionalne etike;

* sposobnost razumevanja, obvladovanja in
povezovanja kompleksnih medijskih
informacij;

e uporaba razli¢nih poklicnih eti¢nih kodeksov,
posebej novinarske etike;

e obvladovanje evropskih standardov kulture
javnega dialoga;

e sposobnost medijskega komuniciranja v
razlicnih kulturnih okoljih;

e fleksibilnost in prilagodljivost, tj. sposobnost
poklicnega delovanja v razlicnih okoljih.

e The ability to achieve professional excellence
on the basis of a high level of autonomy, (self-)
criticism, (self-) reflexivity and (self-) evaluation;
e Strategic orientation, i.e. the ability to
anticipate events, the ability to provide solutions
to remedy the situation;

e Commitment to the highest standards of
professional ethics;

e The ability to understand, control
integrate complex media information;

e Use of various professional codes of ethics,
especially journalistic ethics;

e Management of European standards of public
dialogue culture;

e The ability of media communication in
different cultural environments;

e Flexibility and adaptability, ie. ability to work
professionally in different environments.

and

Predvideni studijski rezultati:

Intended learning outcomes:

Student/ka:

- se seznani z glavnimi stalisci in naceli na
podrocju etike komuniciranja;

- pridobi razumevanje osrednjih pojmov s
podrocja etike komunikacije in zmoznost
njihove plodne uporabe;

- se seznani z nacini za preprecevanje eticnih
nepravilnosti v komunikaciji;

- poglobi razumevanje izvorov eti¢nih
problemov v komunikaciji ter nacinov in
pomena njihovega reSevanja na razli¢nih
ravneh

- razvije sposobnosti (pojmovno artikulirane in
metodolosko ustrezne) analize in presoje
zapletenih komunikacijskih procesov in
odnosov z eti¢nega vidika;

- pridobi sposobnost samostojnega
poglabljanja obravnavanih tematik;

- pridobi kompetence za sodelovanje v kriti¢nih
razpravah, ki zadevajo etiko komunikacije.

Student:

- is acquainted with the main positions and
principles in the area of ethics of
communication;

- acquires an understanding of the central
concepts from the area of ethics of
communication and capacity for their fruitful
application;

- is acquainted with the ways of preventing of
ethical incorrectness in communication;

- deepens their understanding of the origins of
ethical problems of communication, of the ways
of their solving at different levels;

- develops capabilities of (conceptually
articulated and methodologically adequate)
analysis and judgment about complex
communication processes and relationships
from the ethical point of view;

- acquires the capability of autonomous and
independent development of deeper




understanding and explaining of the considered
topics;

- acquires competences for cooperation in
critical discussions which deal with ethics of
communication.

Metode poucevanja in ucenja:

Learning and teaching methods:

predavanja z aktivno udelezbo Studentov
(razlaga, diskusija, vprasanja, primeri);

seminarske vaje (refleksija izkusenj,
projektno delo, timsko delo, metode
kriticnega misljenja, diskusija, sporocanje
povratne informacije);

individualne in skupinske konzultacije
(diskusija, dodatna razlaga, obravnava
specifi¢nih vprasanj);

samostojen Studij (motiviranje, usmerjanje,
samoopazovanje, samouravnavanje,
refleksija, samoocenjevanje);

uporaba spletne ucilnice oziroma drugih
sodobnih IKT orodij.

Lectures with active engagement of
students (explanation, discussion,
guestions, examples);

Tutorials (case study, experience, reflection,
project work, teamwork, critical thinking,
discussion, feedback);

Individual and group consultations
(discussions, additional explanation, specific
questions);

Individual study (motivation, guidance, self-
observation, self-regulation, reflection, self-
evaluation);

Use of online classroom or other
contemporary ICT tools.




Delez (v %) /

Nacini ocenjevanja: Weight (in %) Assessment:

Nacin (pisni izpit, ustno izprasevanje, Type (examination, oral, coursework,
naloge, projekt): project):

Seminarska naloga 50 % Assignment

Pisni izpit 50 % Written exam

Ocenjevalna lestvica —skladno s Grading scale - in accordance with the
Pravilnikom o preverjanju in Rules of examination and evaluation of
ocenjevanju znanja. knowledge.
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